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POWER IN THE SHOWER

Hotel guests can choose to be more water
conscious with Half a Teaspoon, an awareness
program being introduced into Australian hotels
The catchy name was chosen because if one
litre represents all the world's water, only half a
teaspoon is fresh water available for us to use
Participating hotels install a stylish and discreet
ShowerWatch timer that guests can use to keep
their showers within the recommended four
minutes. It's designed to promote water awareness
and its use is entirely voluntary. Q




